PRESS RELEASE

IT'S ALIVE! PUMA’S FEARLESS MOSTRO REEMERGES AFTER 25 YEARS

Herzogenaurach, January 1, 2024 - PUMA celebrates the return of the incomparable

Mostro sneaker.

Originally launched in 1999, the Mostro derives its name from the ltalian word for
monster, which describes its new, experimental look that marked a new aesthetic at the
time. A hybrid creation that stands out while fitting in, the Mostro draws inspiration from
two diverse realms - the sleek but tough sprinting spikes of the ‘60s and the chilled-out

surfing shoes of the ‘80s.



An iconic and convention-defying silhouette from PUMA’s storied archives, the low-
profile silhouette boasts defining features such as its signature spiked sole and versatile
strap closure. Promising maximum flexibility and comfort, the Mostro is an utterly
singular design for monsters and humans alike. The 2024 Mostro is constructed with a
mesh upper, overlaying PUMA Formstrip in metallic silver, as well as an elastic strap

closure and lycra liner.

Captured through the lens of photographer Chris Maggio in New York City, the campaign
shows the Mostro through the daily lives of several unique city dwellers. Thawing out
after 25 years in cryogenic slumber, the PUMA Mostro is set for its long-awaited re-entry.
Joining the Mostro are a group of defrosted individuals embodying the roles of two iconic
NYC characters - the Gen-Z tastemaker, and the Tourist. Just like the Mostro itself, these

unexpected and bold characters are intended to stand out as different from the rest.

Groundbreaking in 1999, and a work of art today, the Mostro walks the line between

sports and style, and now it's back.

Debuting in a Light Grey and Yellow colorway, the PUMA Mostro will be available at
selected retailers worldwide including Dover Street Market, Slam Jam, VooStore, Kith,
The Broken Arm, LN-CC, END. Clothing, and WORKSOUT starting January 13, 2024.

Media Contact:
Alberto Turincio, PUMA Global Communication, Sportstyle - alberto.turinciodpuma.com
Sandra Wedel, PUMA Global PR, Sportstyle - sandra.wedelldpuma.com

PUMA

PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and

accessories. For 75 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest
athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training,
Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street culture
and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120
countries, employs about 20,000 people worldwide, and is headquartered in Herzogenaurach/Germany.
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