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PRESS RELEASE   
 

 
PUMA AND AMI HAVE PARTNERED TO CELEBRATE FAMILY AND FRIENDS 

WITH AN EXCLUSIVE COLLABORATION 
 

Romeo Beckham and Mia Regan debut in a global campaign as a couple with PUMA and AMI  
 

Herzogenaurach/Paris, March 5, 2022 – Parisian house AMI joins the PUMA family in a 
collaboration that puts together tailoring and innovative sportswear design. The collection and 
the campaign featuring Romeo Beckham and Mia Regan take inspiration from how happiness 
starts with the people you surround yourself with.  
 
The debut PUMA x AMI wardrobe is inspired by a new era of achievement - one that doesn’t 
conform to a specific gender, individual, or appearance. One that challenges our current views, 
where it isn’t about the accolades of oneself, but about being grateful for the crew that one 
surrounds themself with, their chosen family. “The partnership with AMI was a no-brainer, their 
name literally means ‘friend’ and that’s what PUMA is all about – a community, a family,” said 
Adam Petrick, Global Director of Marketing for PUMA. “We are exceptionally pleased to be able 
to partner with a creative mind in Alexandre that truly understands the elevation of classic 
sportswear silhouettes, as well as the creation of community through a positive message.” 
 
With minimalistic branding, a mix of neutral and bold colors, and premium materials, the 
collection elevates sportswear. The AMI de Coeur, AMI’s signature symbol, is merged with the 
PUMA logo to make a co-branded graphic that can be seen across pieces in the collection. “I'm 
very proud of the way we mixed the logos together, I think that the result is very impactful and 
that while this is a gift for us at AMI, it's a gift for PUMA too.” said Alexandre Mattiussi, Founder 
and Creative Director of AMI. “This is something that we share, this is what we call friendship. It 
is a very honest collaboration, not trying too hard, not pretentious.”  
 
Romeo Beckham and Mia Regan are featured in the global launch campaign shot by photographer 
Eddie Wrey. “What I love the most about them is their energy and their individual style. That and 
they are clearly in love. Romeo and Mia embody very well the spirit of the collection,” said 
Mattiussi when asked why the brands selected the couple as the frontrunners for their debut 
campaign with PUMA.  
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The collection includes some of PUMA’s classic footwear silhouettes featuring classics like the 
Slipstream Lo, Suede Crepe, and the newly released Suede Mayu. The apparel includes t-shirts, 
polos, jackets, hoodies, shorts, crews, pants, and bras that mix and match perfectly to build a full 
wardrobe. But the collaboration wouldn’t be complete without the accessories – bucket hat, curve 
caps, shoulder bags, and a grip bag. 
 
“I’ve been following Alexandre’s work for some time now. Ever since I started at PUMA, I was 
thinking of what a great partnership this would be, today, I’m delighted with the result,” said Heiko 
Desens, Global Creative Director for PUMA. “This was a real and authentic collaboration; both of 
our teams brought a lot of ideas to the table, and we were able to design a timeless and elevated 
classic sportswear collection for today’s consumer.” 
 
The PUMA x AMI Collection will be available exclusively in AMI stores starting Match 16th, and 
globally March 19th on PUMA.com, PUMA stores, amiparis.com and selected retailers.  
 
To learn more about this collaboration, click here - https://youtu.be/--ZQIsdGS9I 
 

#PUMAxAmi 
 
Media Contacts: 
Alberto Turincio, Global Sportstyle PR –alberto.turincio@puma.com  
Liz Smith, Global Sportstyle PR – liz.smith@puma.com 
 
PUMA 
PUMA is one of the world’s leading Sports Brands, designing, developing, selling, and marketing footwear, apparel, and accessories. 
For more than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest 
athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training, 
Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street culture 
and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 
countries, employs more than 16,000 people worldwide, and is headquartered in Herzogenaurach/Germany. www.about.puma.com 
 
AMI 
Born in Paris in 2011, inspired by Paris ever since — AMI offers stylish and comprehensive wardrobes for men and women, blurring 
the boundaries between casual and chic.  
The name AMI, the French word for friend, plays with the initials of Alexandre Mattiussi, its founder and creative director. AMI captures 
a particular type of the French capital’s nonchalance, one that is young, cool, and carefree. Standing for a relaxed, authentic, and 
friendly approach to fashion, AMI was awarded the prestigious ANDAM prize in 2013. 
AMI now has 20 stores in Paris, New York, Tokyo, London, Seoul, and mainland China, as well as over 500 points of sale worldwide. 
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