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PUMA & MANCHESTER CITY CELEBRATE NEW WATER INSPIRED AWAY KIT BY
LAUNCHING FOOTBALL & SAFE WATER PROGRAMS WORLDWIDE

PRESS RELEASE

Herzogenaurach, Germany, July 29, 2021 — Global sports company PUMA has today presented the
new Manchester City Away kit for the 2021/22 football season. The stunning new Away kit celebrates
football as a force for good. Produced with a special Dope Dye manufacturing process to reduce
water consumption, the new kit pays tribute to a partnership with the Club’s global charity initiative,
Cityzens Giving, focused on using football to raise awareness of and access to safe water across the
world.

Clean and accessible water is crucial, yet 1 in 3 people worldwide lack access to safe drinking water.
To help address this challenge, PUMA has partnered with Cityzens Giving and the Club’s Official
Water Technology Partner Xylem to deliver an innovative global program, blending football-based
education on water, sanitation and hygiene, and clean water access for communities in need.

The ambition is to reach over 10,000 young people in 3 continents, focusing on Manchester, Sao
Paulo, Buenos Aires and Mumbai. The program has just kicked off with the creation of a clean water
tower in Mumbai, producing a safe and long-term supply of fresh drinking water for 1,800 people per
day.

Tom Pitchon, Director of City Football Foundation said: “We are proud to be able to use the Club’s
Away kit to raise awareness of water issues around the world, creating a platform to provide much
needed support for communities in need. Empowering our global network of Young Leaders to use
football as a platform to tackle social issues in their communities is at the heart of what Cityzens
Giving does and the work we are embarking on with our partners PUMA and Xylem will help to
enhance the lives of thousands of people around the world. Our playing kit is an expression of what
our Club stands for and we are delighted that this season’s kit will be used to highlight the vital
issue of clean water access.”

The striking new jersey features water droplets throughout the design, highlighting the safe water
program and Cityzens Giving. The club’s crest, PUMA cat, Etihad and Nexen sponsor logos feature
iridescent colors, resembling the effect of light breaking through water droplets.



In addition to increasing access to clean water in communities, PUMA is reducing the amount of
water waste and consumption during the manufacturing of the kit. The company has utilized an
innovative Dope Dye manufacturing process to drastically reduce the amount of water and dye used
during production.

“The Manchester City Away kit is a special project at PUMA, we are working with Manchester City
and their partners to support communities and continue to increase our level of sustainability,” said
Heiko Desens, Global Creative Director and Innovation at PUMA. “Along with supporting safe water
programs, we have utilized an innovative Dope Dye manufacturing process to significantly reduce
the level of water consumption when compared to traditional ways of dying materials. The Dope Dye
process allows us to color the raw materials before it is spun or knitted to a textile allowing us to
skip the water-intensive dying process of coloring the yarn or knitted material. An added benefit to
this method is it improves color fastness by reducing the fading of the colors after washing or light
exposure, which is important for performance products.”

The new Manchester City Away jersey combines 100% recycled polyester with advanced PUMA
dryCELL thermoregulation technology to ensure uncompromising fit and mobility, keeping athletes
dry and comfortable. The jersey integrates an ultra-light jacquard structure into the back of the
jersey to enhance breathability during intense performance.

The new Manchester City Away Kit will debut on pitch against Leicester City in the FA Community
Shield fixture on August 7" at Wembley Stadium.

The new Manchester City Away kit will be available from July 29 at PUMA.com, PUMA stores, Etihad
Stadium Store, mancity.com/shop and at select retailers worldwide.
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PUMA

PUMA is one of the world’s leading Sports Brands, designing, developing, selling and marketing footwear, apparel and accessories. For more
than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest athletes. PUMA offers
performance and sport-inspired lifestyle products in categories such as Football, Running and Training, Basketball, Golf, and Motorsports. It
collaborates with renowned designers and brands to bring sport influences into street culture and fashion. The PUMA Group owns the brands
PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 countries, employs more than 16,000 people worldwide,
and is headquartered in Herzogenaurach/Germany. https://about.puma.com/




