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PRESS RELEASE 

 

 

PUMA redesigns its shoeboxes to make a positive environmental impact 

 

Herzogenaurach, Germany, September 14, 2021 - Sports company PUMA has introduced a new 

shoebox design which will save 2800 tonnes of cardboard every year, as part of its sustainability 

strategy to make a positive environmental impact across its product range. 

 

The new shoeboxes, which have been rolled out in 2021, are just one element of PUMA’s 

commitment to make its retail supplies more sustainable. By 2023, the company will also no 

longer use plastic bags in its stores and will also switch other retail supplies, such as hangers 

and shoe trees, to more sustainable alternatives. 

 

“If we consider that it takes about 12 trees to make a tonne of cardboard, we are saving 33,600 

trees every year. That is more than the number of trees in Central Park in New York,” said Stefan 

Seidel, Head of Corporate Sustainability at PUMA. “Such initiatives, which are part of our 10FOR25 

Sustainability Strategy, help us make a positive impact at scale.” 

 

The new shoeboxes are just as sturdy as their predecessors and are made of more than 95 % 

recycled cardboard. 

 

Earlier this year, PUMA announced a partnership with not-for-profit environmental organization 

Canopy and said it would source all of its cardboard and paper packaging from recycled or 

certified sources to ensure they are not derived from the world’s most integral forests. 
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PUMA’s 10FOR25 targets cover a wide range of sustainability topics including Climate Action, 

Human Rights, Circularity as well as Plastics and the Ocean. The targets are aligned with the 

United Nations Sustainable development goals and ensure that PUMA works on making its core 

business more sustainable. 

 

Media Contact: 

 

Robert-Jan Bartunek - Corporate Communications - PUMA SE - +49 9132 81 3134 – 

Robert.bartunek@puma.com 

 
 

PUMA 
 

PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and accessories. 

For more than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest 

athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training, 

Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street culture 

and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 

countries, employs about 14,000 people worldwide, and is headquartered in Herzogenaurach/Germany. 
 


