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PRESS RELEASE 

 

PUMA UNVEILS “ONLY SEE GREAT” BRAND CAMPAIGN TO SPARK 

OPTIMISM AND SELF-BELIEF 

 
PUMA ambassadors such as Neymar Jr., Cara Delevingne, Usain Bolt, Winnie Harlow and Lewis Hamilton 

send messages of hope and optimism following a difficult year 
 

 

Herzogenaurach, Germany, April 12, 2021 - Sports company PUMA will take consumers into the 

minds of its athletes and ambassadors with its new brand campaign ‘Only See Great’, to spread 

a vision of hope, optimism and self-belief ahead of major sporting events this summer - following 

what many consider to be one of the most challenging years in quite some time. 

  

Throughout the year, PUMA ambassadors such as Neymar Jr., Winnie Harlow, Antoine 

Griezmann, Pep Guardiola, Karsten Warholm, Mondo Duplantis, Usain Bolt, Cara Delevingne, 

Lamelo Ball, Skylar Diggins-Smith, Kyle Kuzma, Lewis Hamilton, Rickie Fowler, Virat Kohli and 

many others will offer their personal perspectives on striving for greatness during extraordinary 

times in a series of media interviews and content on PUMA’s digital channels. 

  

The campaign idea was inspired by cultural icon, entrepreneur and philanthropist Shawn “JAY-

Z” Carter who first said: “I only see great. I don’t see good. I don’t see compromise. We should 

always strive to make something great, something that will last.” 

  

 “JAY originally shared these personal thoughts on greatness in one of our very first discussions 

around product design,” said Adam Petrick, Global Director of Brand and Marketing at PUMA. 

“His quote so perfectly represented the message that we as a brand wanted to convey in this 
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unique year of sporting events and cultural moments, such as the Olympic Games in Tokyo.  I 

think the message is about filtering out anything less than great, looking within and seeing 

something that no one else can see.” 

  

JAY-Z’s comments summarize the message PUMA wants to convey in a year when the world is 

hoping to overcome the pandemic and is looking forward to big sport events, such as the Formula 

One World Championship series, the European Football Championships, and of course the 

Olympic Games in Tokyo.  

  

‘Only See Great’ will explore the career path of our brand ambassadors, as they will talk about 

their own paths to striving for greatness, listening to their hearts, and finding a vision that no one 

else can see - despite the challenges the world has been through as a result of the global 

pandemic. It will also explore the very idea of achieving greatness, what it means to struggle to 

do so, and how our perceptions of greatness have expanded over the last year. 

  

The “Only See Great” campaign will lay the foundation for multiple product launches over the 

course of the year, including key performance collections worn by athletes and federations at this 

summer’s Euro 2021, Copa America, and the Olympic Games. 

  

  

 

PUMA 
 

PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and accessories. 

For more than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest 

athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training, 

Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street culture 

and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 

countries, employs about 14,000 people worldwide, and is headquartered in Herzogenaurach/Germany. 
 


