MEDIA ALERT

PUMA AND MANCHESTER CITY CELEBRATE INTERNATIONAL WOMEN'S
DAY WITH PRE-MATCH KIT INSPIRED BY EMMELINE PANKHURST

Herzogenaurach, Germany, March 3, 2023 — Global sports company PUMA and Manchester City
have today announced the launch of a pre-match kit range to celebrate girls and women
football players in Manchester. The striking new design is inspired by Mancunian Emmeline
Pankhurst and sees PUMA join forces with the club’s charity, ‘City in the Community’, to
accelerate access to football for girls across Greater Manchester.

City’s men’s team will wear the kit during their warmup and walkout at this weekend's Premier
League match against Newcastle United at the Etihad Stadium on Saturday 4" March and
Manchester City women will play in the kit for the FA Women’s Super League fixture against
Tottenham Hotspur on Sunday 5" March at the Academy Stadium.

A recent study revealed 80% of girls feel they do not belong in sport and only 14% of girls aged
5-16 achieve recommended levels of physical activity. To help address these issues, PUMA will
sponsor City in the Community’s City Girls project and help enable the charity to provide free
weekly football sessions for 250 girls across Manchester for the next 12 months.

To further support the project, the City Girls program will also expand for the first time to Moss
Side, the birthplace of Emmeline Pankhurst, and include a special week of education on the

Suffragette movement.


https://www.gmmoving.co.uk/media/2544/women-in-sport-teenage-girls-dropping-out-of-sport-and-pa.pdf

For the sixth consecutive year, Manchester City will be running the ‘Same City Same Passion’
campaign that will inspire young girls across the world to play football. PUMA will provide the
girls with footballs and since 2018, PUMA and Manchester City have provided over 6000
footballs worldwide for girls. This year the PUMA footballs will feature a limited-edition

Pankhurst-inspired design of the pre-match range.

“The new Manchester City pre-match collection is a great opportunity for PUMA to continue our
support for women’s football and to celebrate inspirational women, past and present,” said
Marco Mueller, PUMA Senior Head of Product Line Management Apparel Licensed. “The
collection is inspired by Manchester’'s own Emmeline Pankhurst and is the perfect project for
PUMA to partner with the charity ‘City in the Community’ to provide equipment and free football
sessions for girls in the community.”

The Manchester City pre-match collection is available from March 3* at PUMA stores, PUMA
.com, the City store at the Etihad Stadium Store, mancity.com/shop and at select retailers
worldwide.
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PUMA

PUMA is one of the world’s leading Sports Brands, designing, developing, selling, and marketing footwear, apparel, and accessories. For more
than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world's fastest athletes. PUMA offers
performance and sport-inspired lifestyle products in categories such as Football, Running and Training, Basketball, Golf, and Motorsports. It
collaborates with renowned designers and brands to bring sport influences into street culture and fashion. The PUMA Group owns the brands
PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 countries, employs more than 16,000 people worldwide,
and is headquartered in Herzogenaurach/Germany. https://about.puma.com/
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