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THE NEW PUMA VELOPHASIS TAKES INSPIRATION FROM RUNNING HERITAGE 

TO DELIVER AN EXCITING LIFESTYLE SNEAKER 

 

Herzogenaurach, Germany, January 24, 2022 - PUMA announces the release of VELOPHASIS, its new 

hybrid sneaker inspired by the 2000s. 

 

For this new design, PUMA took inspiration from an important part of its Archive. The design of the 

VELOPHASIS is inspired by the COMPLETE line, a defining license of the 2000s for the brand. Designed for 

running, the PUMA COMPLETE line allowed the brand to develop revolutionary technologies like the iCELL, 

e+CELL, and EverRide technologies, which have been used by runners around the world. The VELOPHASIS 

builds on this heritage while adapting it to the visual codes of the Y2K culture through PUMA’s progressive 

vision. 

 

The new franchise’s design takes the best of both eras. The upper of the VELOPHASIS is built 

asymmetrically. Its inserts are directly taken from the running of the 2000s but decked out in new 

materials. Honeycombed mesh, textured panels and an aggressive shape pay homage to the heritage of 

the COMPLETE line. 

 

The first colors of the VELOPHASIS are based on a more contemporary aesthetic. VELOPHASIS Bionic 

features a metallic look with cream and electro blue inserts. While the VELOPHASIS Phased are inspired 

by the Vaporwave movement and the Internet culture of the early 2000s with bright tones that contrast 

with the sobriety of its design. 

 

 
VELOPHASIS Bionic 



 

 
VELOPHASIS Phased 

 

The PUMA VELOPHASIS Bionic will be available on February 4th and the 3 colorways of the VELOPHASIS 

Phased will be available on February 11th on PUMA.com and in selected retailers. Additional colorways 

and exciting collaborations will come later in the Spring of 2023. 

 

 

 
Media Contact: 
Alberto Turincio, PUMA Global PR, Sportstyle – alberto.turincio@puma.com  
Sandra Wedel, PUMA Global PR, Sportstyle – sandra.wedel@puma.com 

 
PUMA 

PUMA is one of the world’s leading Sports Brands, designing, developing, selling, and marketing footwear, apparel and accessories. For more 
than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest athletes. PUMA offers 
performance and sport-inspired lifestyle products in categories such as Football, Running and Training, Basketball, Golf, and Motorsports. It 
collaborates with renowned designers and brands to bring sport influences into street culture and fashion. The PUMA Group owns the brands 
PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 countries, employs more than 16,000 people worldwide, 
and is headquartered in Herzogenaurach/Germany. https://about.PUMA.com/  
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