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PRESS RELEASE 

 

 
 

INTRODUCING THE NEYMAR JR. INSTITUTO COLLECTION 
 

Herzogenaurach, Germany, September 7th, 2023 — Global sports company PUMA has today 

launched a special collection with the Instituto Neymar Jr., a community center founded by 

Neymar Jr. to support underprivileged youth in his old Praia Grande neighbourhood, near 

Santos. 

 

For this special edition collection and FUTURE INJR football boot, PUMA worked with children 

from the Instituto to create graphics inspired by the Brazilian idol and celebrate Neymar Jr. for 

giving back to the community that shaped him. The children were briefed to draw what ‘Neymar 

means to them’ and how he has inspired them, with PUMA then using a mix of different 

graphics that the children created for the final design. 

 

The children who are featured in the campaign are the children who developed the drawings for 

the designs, with the timespan between the original drawings and the finalized collection launch 
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being around 18 months. The children were also asked to write their names, which will feature 

on the insole of the boots and the back neck sign off on the collections t-shirt.  

 

"The Institute is very special to me. Since its inauguration in 2014, we have been able to support 

underprivileged children and their families through sports, education, and healthcare. The 

Instituto is a place where kids can go after school to learn extra skills that will help shape their 

future. I am very proud of the team behind this amazing place and the impact we have had on 

the community, reaching over 10 thousand people. Being able to work with some of the kids on 

a collection was a beautiful moment for me, and I hope to make them proud when I step onto 

the pitch wearing the boots, they designed for me", said Neymar Jr. 

 

The boot itself is designed with an adaptive FUZIONFIT360 upper which combines dual mesh, 

stretchy knit, and PWRTAPE to lock down the foot into a snug, supportive fit – to allow play with 

or without laces. The engineered 3D textures at key contact zones are optimized to enhance ball 

grip and control, whilst the dual-density Dynamic Motion System outsole enhances stability, 

agility, and traction. 

 

As a step toward a better future, the FUTURE INJR football boot is made with at least 20% 

recycled materials. 

 

The Neymar Jr. Instituto Collection features items designed by children from the Instituto 

Neymar Jr. that includes Neymar Jr. training tops, pants, training jerseys, shorts, hoodies, 

cotton tees, backpacks, baseball caps, shin guards and footballs in kids and adult sizes. 

 

Celebrate football and the Instituto Neymar Jr. with the Neymar Jr. Instituto Collection available 

from September 7th at PUMA stores and PUMA.com. 

 

 
 

MEDIA CONTACT: 
Luke Haidarovic – Senior Manager PR & Integrated Marketing – luke.haidarovic@puma.com 

 

PUMA 
 

PUMA is one of the world’s leading Sports Brands, designing, developing, selling and marketing footwear, apparel and accessories. For more 

than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest athletes. PUMA offers 

performance and sport-inspired lifestyle products in categories such as Football, Running and Training, Basketball, Golf, and Motorsports. It 

collaborates with renowned designers and brands to bring sport influences into street culture and fashion. The PUMA Group owns the brands 

PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 countries, employs more than 16,000 people worldwide, 

and is headquartered in Herzogenaurach/Germany. 
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