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PRESS RELEASE 

 

 

 

THE GAME IS NEVER OVER WITH THE PUMA AND AC MILAN 8-BIT 

INSPIRED FOURTH KIT IN COLLABORATION WITH KOCHÉ 

 

Herzogenaurach, Germany, February 23rd, 2023 — PUMA, AC Milan and KOCHÉ have today 

launched a special capsule collection featuring the new AC Milan Fourth kit. The jersey 

integrates a game-ready pixelated interpretation of the iconic red and black stripes of AC Milan.  

 

The new Rossonero reality is reinterpreted in digital 8-bit glory with PUMA, AC Milan, and 

Paris-based label KOCHÉ. This season, the three brands combine club heritage with 

performance tech and street-inspired couture for a match-ready collection that is both football 

and fashion-forward. The capsule features the AC Milan Fourth jersey, shorts, goalkeeper kit, 

and a pre-match jacket. 

 

The Fourth jersey places club heritage at the center of a new, pixelated universe, where reality 

coexists with imaginary, and the only thing that matters is: red and black. The jersey integrates 

a touch of gold, which adds an elegant touch to the innovative reinterpretation of the pixelated 

red and black stripes. The new digitally inspired pieces feature all the futuristic PUMA tech that 

is ready to play on and off the pitch because the game is never over. 
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Pixels are the atoms of digital images. They can be reminiscent of 8-bit games, nostalgic early 

internet graphics and take a contemporary form in the shape of Crypto punks, which are at the 

center of pop culture today,” said Marco Mueller, PUMA Senior Head of Product Line 

Management Apparel Licensed. “The idea behind the jersey print is to bend the pixels in a 

perspective that will pay tribute to the iconic stripes, but at the same time decompose the pixels 

to blend into the black of the jersey to create a stylized digital look and feel.” 

 

The design and creative of the collection fuse the digital world with a modern realistic 

environment to create a unique mix of styles that celebrate AC Milan’s heritage and innovative 

nature. Not only has this been achieved through the physical collection but also the digital 

space. The design of the jersey has been used to create car decals and wheels that will be 

launched in the popular sports action game Rocket League from Wednesday 8th March. The 

launch will be the first time a European club football kit is included in the game. 

 

Casper Stylsvig, Chief Revenue Officer of AC Milan, commented: “This Fourth kit designed by 

PUMA and KOCHÉ is the perfect incarnation of AC Milan’s innovative drive to be a pioneer and a 

trend setter. With its ability to incorporate our red and black colors with gold and its modern 

design, the kit combines heritage and innovation, and it is a testament to AC Milan’s ability to 

merge football and fashion in a credible and authentic way.”   

 

Christelle KOCHER, Founder and Creative Director of KOCHÉ said: “It was such an honor for me 

to work on this cult jersey. I am a football fan and AC Milan is one of the most iconic football 

clubs of all time. I am very proud to bring an elegant KOCHÉ touch to AC Milan players on the 

pitch. It was a real pleasure to deep dive into AC Milan’s DNA and give my modern take on the 

red and black stripes.” 

 

The jersey arrives in two iterations. The Authentic jersey features ULTRAWEAVE performance 

fabric and dryCELL sweat-wicking technology, making the jersey the lightest and most 

comfortable PUMA has ever made. The Replica version is made with 100% recycled polyester 

and equipped with dryCELL sweat-wicking technology to keep you dry and comfortable 

throughout the 90 minutes and beyond – no matter the time, pitch, or place. Both the Authentic 

and Replica jerseys are made with 100% recycled materials, excluding the trims and 

decorations as a step toward a better future. 

 

To celebrate the launch of the new Fourth kit PUMA, AC Milan and KOCHÉ are hosting a special 

pop-up store in Milan from the 23rd to the 25th of February, during Milan Fashion Week. The store 

will showcase the new kit and feature a special curated talk about the relationship between 

sports and fashion. The pop-up will also host special appearances from the AC Milan players. 
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Now loading… the PUMA x AC Milan x KOCHÉ collection is available from the 23rd February at 

PUMA stores, PUMA .com, KOCHE.fr, all AC Milan stores and store.milan.com and at select 

retailers worldwide.  

 

The new PUMA x AC Milan x KOCHÉ Fourth jersey will debut on Sunday 26th February at 8:45pm 

CET, when the men’s first team take on Atalanta at the San Siro in their Serie A fixture. The AC 

Milan women’s team will wear the Fourth jersey in the first leg of the Coppa Italia semi-final 

against the AS Roma women’s team. 

 

 

### 

 
Media Contact: 

Luke Haidarovic – Senior Manager PR Teamsports – luke.haidarovic@puma.com 

 

PUMA 
PUMA is one of the world’s leading Sports Brands, designing, developing, selling and marketing footwear, apparel and accessories. For more 

than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest athletes. PUMA offers 

performance and sport-inspired lifestyle products in categories such as Football, Running and Training, Basketball, Golf, and Motorsports. It 

collaborates with renowned designers and brands to bring sport influences into street culture and fashion. The PUMA Group owns the brands 

PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 countries, employs more than 16,000 people worldwide, 

and is headquartered in Herzogenaurach/Germany. https://about.puma.com/ 

 

ABOUT ROCKET LEAGUE 
Winner or nominee of more than 150 “Game of the Year” awards, Rocket League is one of the most critically acclaimed sports games of our 

generation. Rocket League is a high-powered hybrid of arcade-style soccer and vehicular mayhem with easy-to-understand controls and 

fluid, physics-driven competition. Available on Nintendo Switch™, PlayStation®4, PlayStation®5, Xbox One, Xbox Series X|S, and PC on Epic 

Games Store, Rocket League includes nearly endless customization possibilities, online Ranks and Competitive Tournaments, a fully 

featured offline season mode, multiple game types, casual and competitive online matches, and special “Mutators” that let you change the 

rules entirely. To learn more about Rocket League, please visit www.RocketLeague.com, "Like" it on Facebook, and follow it on Twitter 

@RocketLeague for all the latest developer updates and news. 
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