
  

 

 

                                                                  
 

 

 

PRESS RELEASE 

 

Keep your head in the game: PUMA and Modibodi® introduce Period Pep 

Talks designed to keep women and girls in sport  

 
Herzogenaurach, October 11th, 2022 - Global sports company PUMA and absorbent apparel brand 

Modibodi®, have developed a series of Period Pep Talks with world-class female athletes - 

designed to encourage women and girls to stay in sport. 

 

As part of the Period Pep Talk campaign, PUMA and Modibodi have designed a revolutionary new 

patent-pending period activewear collection. Launching this October, the new range will help 

women, girls and people who menstruate to feel comfortable and confident playing sport and 

being active during their period. 

 

Period Pep Talks are a response to a globally commissioned report* that uncovered 1 in 2 girls 

quit sport due to periods. The talks feature world-class athletes including NRLW star Tiana 

Penitani, European sprinter Jodie Williams, and former professional race car driver Naomi Schiff, 

who directly address young girls and teens who are considering leaving the sport they love due 

to puberty and menstruation. The athletes share their own stories and experiences to help 

encourage girls to keep their head in the game. 

 

“The data from our global report in May 2022, showed women and girls believe periods need to 

be more openly discussed in the sports world. That’s why we are proud to partner with PUMA to 

create the Period Pep Talks, working with their athletes to raise this issue in our global 

consciousness,” says Sarah Forde, Modibodi Head of Sustainability and Public Affairs. 

 

PUMA Athlete Jodie Williams says: “I think it’s important for female athletes to share their stories 

and be as open as we can to help destigmatise the challenges of menstruating whilst competing. 

This is a global issue and one that will take us all speaking out to break down the taboo. The 

PUMA x Modibodi Period Pep Talks are an awesome way to connect with girls who are considering 

dropping out of sport and help to normalise menstruation. We need to tackle the stigma that 

women can't be active on their periods or when experiencing any of life’s leaks.”  

 

According to PUMA Athlete Tiana Penitani: “I remember hitting puberty and finding it so hard to 

play on the field. The bulkiness of pads, the discomfort of tampons and the fear of leaking every 

month made me really nervous to play. One of the things I love about the new PUMA x Modibodi 

activewear is how they are designed to support the body whilst menstruating and in movement 

so you can play without fear of leaking or the discomfort of disposables. It's so freeing!”  



  

 

 

                                                                  
 

 

PUMA Athlete Naomi Schiff says: “It is such a shame that the stigma around periods has and 

continues to hold girls back when it comes to sport. The PUMA x Modibodi collaboration not only 

brings innovation to the activewear market but it gives us girls and women wearable options 

that make it easier to be active at any point during a cycle. It also opens up the opportunity for a 

bigger change in the cultural conversation around the perceptions of periods in sport.”  
 

The ground-breaking range combines Modibodi’s unique patent pending Activewear Technology 

with world-class expertise from PUMA. With a design showcasing innovation at its very best, the 

collection consists of two styles of activewear: leggings and cycle shorts with both styles available 

in two colours; aubergine and black.  

 

This is the second installment from the PUMA x Modibodi powerhouse collaboration, after 

launching their first period and leak-proof underwear range in May this year. 

 

“With 50 per cent of girls experiencing discomfort from disposable menstrual products like pads 

and tampons when participating in sport or physical exercise, we felt it was important to design 

a range of leak-proof activewear that would make playing sport on your period more comfortable, 

more protected, and more possible than ever,” says Erin Longin, Global Director Running and 

Training business unit at PUMA. 

 

The PUMA x Modibodi activewear collection is available in selected stores and online at 

modibodi.com and puma.com. 

 

To watch the Period Prep Talk with NRLW star Tiana Penitani, please click HERE. 
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PUMA 
 

PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and accessories. 

For more than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest 

athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training, 

Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street culture 

and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 

countries, employs about 14,000 people worldwide, and is headquartered in Herzogenaurach/Germany. 

 

 

MODIBODI 
Since 2013, Modibodi® has had one goal – to make changing the world as easy as changing your underwear. What they didn’t 

realise, is that in doing so, they’d change the lives of their customers along the way.  

https://eur03.safelinks.protection.outlook.com/?url=https%3A%2F%2Fyoutu.be%2FNgx-m5e7630&data=05%7C01%7Cgudrun.caemmerer%40puma.com%7C8b186c4b23e54676a7e008daa8395334%7Ccf404960c50f46d28bf3a3c957283b86%7C0%7C0%7C638007261453010926%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=h0o6pnhKcOzWeLYBhhtY2zFkZnjQR474sYIwbTdyhUY%3D&reserved=0
mailto:gudrun.caemmerer@puma.com
mailto:lucylamming@modibodi.com


  

 

 

                                                                  
 

Life-changing is the number one phrase heard from Modibodi customers. It’s a language woven into the brand’s DNA and sits firmly 

at the heart of what they do.  Having made a name for itself globally, designing confidence-shaping, confidence-creating, planet-

sustaining, life-changing apparel, Modibodi® offers comfort from periods, pee and bodily leaks, and champions conversations and 

initiatives that allow people to live more comfortably in themselves.  

Designed with compassion and offering a sustainable solution to disposable products, Modibodi uses proprietary innovation and 

patented technology to ensure each and every one of their designs is market leading, saving billions of single-use disposable 

hygiene products from ending up in landfill. 

*Source: PUMA and Modibodi® Global Survey into Girls Leaving Sport: Survey of 1000 girls and women globally, focusing the 

impact periods have on their relationship to sport, it psychologically impacts on performance as well as the degrees of support 

received from coaches, schools' education and physical product technology. Countries: Australia, New Zealand, USA, UK, Europe 

 


