PRESS RELEASE

PUMATO OPEN FIRST-EVER EUROPEAN FLAGSHIP STORE ON OXFORD
STREET IN AUTUMN 2025
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London, U.K, 1* April 2025 — PUMA is set to open its highly anticipated flagship store in

the heart of London’s West End in Autumn 2025, marking the brand’s first-ever European

flagship. Located just seconds from Selfridges and Bond Street Tube Station, the new
24,000 square-foot space will offer an immersive, interactive experience that blends

sports performance and technology with cutting-edge streetwear designs.

This move comes as part of PUMA'’s brand elevation strategy to strengthen its presence
globally, delivering a shopping experience that reflects the brand’s innovation, sports
performance, and deep connection to global street culture.

The new store will offer an unparalleled experience, blending sport, performance, and
fashion, where customers can immerse themselves in a range of unique experiences,
including personalization opportunities.

“After unveiling our flagship store in Las Vegas last year, we're incredibly excited to
announce that our first flagship store in Europe will open later this year,” said Arne
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Freundt, CEO at PUMA. “Our London flagship store is an important part of our brand
elevation strategy. It brings the best of the PUMA brand to life for our consumers and
showcases our latest innovations and design newness as part of an immersive
experience. We look forward to moving into our new home of the brand in one of the most
vibrant global cities and to exciting our consumers.”

Lucynda Davies, Managing Director, UK & Ireland, PUMA said, “We're thrilled to
announce our new flagship store in London, marking an exciting step forward for PUMA
in the UK. London is a key city for the brand, and this prestigious location on Oxford Street
reflects our commitment to delivering a unique, consumer-led experience. While our
Carnaby Street store has served us well since 2002, this flagship store will extend our
product offering and bring PUMA’s performance and sportstyle categories to life in a
flagship store setting”.

Further announcements will be made ahead of the store’s grand opening in Q4 2025.

For more information about PUMA and our new Go Wild brand Campaign, visit puma.com
or follow our journey on social media (@PUMA.
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PUMA

PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel
and accessories. For 75 years, PUMA has relentlessly pushed sport and culture forward by creating fast products
for the world’'s fastest athletes. PUMA is committed to redefining sport and self-expression, empowering
athletes and consumers to perform at their best while staying true to who they are. With a focus on innovation,
authenticity, and joy, PUMA continues to push the boundaries of performance and sports-style. PUMA offers
performance and sport-inspired lifestyle products in categories such as Football, Running and Training,
Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences
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into street culture and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company
distributes its products in more than 120 countries, employs about 20,000 people worldwide, and is
headquartered in Herzogenaurach/Germany.



