
PRESS RELEASE 
 

 

PUMA BRINGS A PREMIUM TOUCH TO THE MOSTRO FEY  

 
Herzogenaurach, April 10, 2025 – For PUMA’s latest update of the Mostro Fey, the daring 

silhouette receives an elevated update, with premium suede, leather, and mesh wrapping the 

hybrid sneaker.  

 

First introduced by PUMA earlier in 2025 as a fresh take on the Mostro, the Mostro Fey is 

defined by its unique harmony between the Mostro’s brave visual language and the elegant 

charm of the Mary Jane. 

 

Now, premium materials envelop the hybrid design, which features airy mesh and buttery 

suede across the upper. This new edition of the Mostro Fey arrives in two colorways, including 

a black-on-black version that is complemented by an all-white edition. 

 

Later this year, the Mostro Fey’s story continues with an additional limited-edition release 

planned for May 2025. 

The PUMA Mostro Fey is now available at PUMA.com, PUMA flagship stores, and selected 

PUMA stockists. 

 

 



Media Contact: 

Alberto Turincio, PUMA Global Communication, Sportstyle – alberto.turincio@puma.com   

Sandra Wedel, PUMA Global PR, Sportstyle – sandra.wedel@puma.com  

  

  

PUMA  

PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and accessories. For 75 

years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest athletes. PUMA offers 

performance and sport-inspired lifestyle products in categories such as Football, Running and Training, Basketball, Golf, and Motorsports. It 

collaborates with renowned designers and brands to bring sport influences into street culture and fashion. The PUMA Group owns the 

brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 countries, employs about  20,000 people 

worldwide, and is headquartered in Herzogenaurach/Germany.  
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