
 

  
 

PRODUCT BRIEF 
 

Breanna Stewart Takes Her Game to France with 
the Stewie 3 City of Love 

 
Somerville, Massachusetts – June 20th, 2024 - When WNBA All Star 
Breanna Stewart heads to France this summer, she’ll be playing the game 
she loves in the Stewie 3 City of Love. Global sports brand PUMA unveils 
the second colorway of Breanna Stewart's third signature shoe. This cool 
blue iteration features Parisian-inspired floral details, reflecting Stewart's 
love for the game, her family, and her prestigious career. 

The Stewie 3 City of Love is built for performance, featuring a high-
abrasion outsole for added grip and a dual-density Profoam+ midsole for 
cushioning. It also boasts a drop-in mid sole for enhanced support and 
comfort, nitrogen foam technology for responsiveness, and a breathable, 
supportive upper. 

The Stewie 3 City of Love launches June 28th, 2024, alongside a collection 
of apparel spanning cardigans, sweatpants, sweatshirts, and more. The 
collection will be available for $45-$130 at PUMA.com, the PUMA mobile 



app, the PUMA NYC Flagship store, and at Foot Locker and Kids Foot 
Locker. 
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PUMA  
  
PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing 
footwear, apparel and accessories. For 75 years, PUMA has relentlessly pushed sport and culture 
forward by creating fast products for the world’s fastest athletes. PUMA offers performance and 
sport-inspired lifestyle products in categories such as Football, Running and Training, Basketball, 
Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences 
into street culture and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The 
company distributes its products in more than 120 countries, employs about 20,000 people worldwide, 
and is headquartered in Herzogenaurach/Germany.  

 

 


