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PRESS RELEASE

PUMA congratulates Armand “Mondo” Duplantis on being named Male

Athlete of the Year

Herzogenaurach, Germany, December 5, 2022 - Sports company PUMA congratulates Swedish
pole vaulter Armand “Mondo” Duplantis on being named Male Athlete of the Year after winning
two World Championships, the European Championship, the Diamond League and setting a new

world record twice in 2022. It is the second time Mondo receives this prestigious award.

Since first breaking the pole vault world record in February 2020, Mondo has been in a class of
his own. He won gold at the 2020 Olympic Games, the 2022 World Athletics Championships - both
indoor and outdoor -the 2022 European Championships and the Diamond League. He also

improved on his world record performance twice in 2022, which now stands at 6.21 meters.

At only 23 years old, Mondo, who started pole vaulting in his parents’ backyard as a child, says he

still has more to achieve in his sport.

“I'm very grateful for the position I'm in right now, but | feel that there is still a lot more work
ahead of me and that | can reach much higher goals,” Mondo told PUMA after winning the award.
“I'm going to try to keep pushing the limits, pushing the barriers, and see how far | can go. | really

believe that | still have more in the tank.”
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Mondo, who has been a PUMA Athlete since 2019, performs in PUMA’s EvoSpeed Tokyo Nitro
shoes, which combines PUMA’s responsive, nitrogen-injected foam midsole with a state-of-the-

art carbon-fibre infused upper and a lightweight spike outsole.

Current world records in PUMA shoes are triple jump (Jonathan Edwards, 1995), 1,000m (Noah
Ngeny, 1999), 3,000m Steeplechase (Saif Saaeed Shaheen, 2004}, 100m and 200m (Usain Bolt,
2009), 400m hurdles (Karsten Warholm, 2021), and pole vault (Mondo Duplantis, 2022).

Media Contact:

Robert-Jan Bartunek - Corporate Communications - PUMA SE - +49 9132 81 3134 -
robert.bartunek@puma.com

PUMA

PUMA is one of the world's leading sports brands, designing, developing, selling and marketing footwear, apparel and accessories.
For more than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest
athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training,
Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street culture
and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120
countries, employs about 16,000 people worldwide, and is headquartered in Herzogenaurach/Germany.
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