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PRESS RELEASE 

 

 

PUMA’s General Counsel of Intellectual Property voted president of FESI  

 

Herzogenaurach, Germany, December 11, 2019 - Sports company PUMA’s General Counsel of Intellectual 

Property Neil Narriman (47) has been elected President of the Federation of the European Sporting Goods 

Industry (FESI). He will use this mandate to increase the visibility of the European sporting industry, steer 

the digital transformation and push for tougher action by regulators and governments on counterfeit 

products. 

 

Narriman, who joined PUMA in 2006 and has headed the company’s intellectual property department 

since 2012, aims to further the sporting industry’s standing with European lawmakers and regulators, to 

show how the sector, with 1,800 companies and annual revenues of 81.5 billion euros, is an important 

pillar of the European economy. 

 

“My goal is to make the sporting goods industry more visible on the political stage, not only in Europe but 

worldwide, in order to get the necessary support for the future challenges and opportunities,” Neil 

Narriman said. 

 

The digital transformation will be crucial in developing a successful future for the industry, and retailers, 

brands, logistics providers and law makers will need to work hand in hand to create a legal framework in 

which business can thrive.   

 

Effective action against counterfeiting, which has a severe impact on revenues while putting consumers 

and the environment at risk, is also an important topic on the agenda of Narriman’s presidency, which has 

started in December 2019 and is set for a three-year term.  
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Media Contact: 
 
Kerstin Neuber - Corporate Communications - PUMA SE - +49 9132 81 2984 – kerstin.neuber@puma.com 

 

 

PUMA 
 
PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and accessories. For more 
than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest athletes. PUMA offers 
performance and sport-inspired lifestyle products in categories such as Football, Running and Training, Basketball, Golf, and Motorsports. It 
collaborates with renowned designers and brands to bring sport influences into street culture and fashion. The PUMA Group owns the brands 
PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 countries, employs more than 13,000 people worldwide, 
and is headquartered in Herzogenaurach/Germany. 

 


