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PRESS RELEASE 

 

PUMA´s record year in 9.58 seconds 

The sports company presents the world’s fastest annual report  

  

Herzogenaurach, April 12, 2018 – At today’s Annual General Meeting PUMA has presented “the world’s 

fastest annual report”. The technological and creative heart is a 9.58-second film: it allows the viewer to 

interactively navigate back and forth through the business report – while at the same time the exceptional 

athlete Usain Bolt is running his unbeaten world record in the 100m sprint from the year 2009. On this 

project PUMA has collaborated with the agency Publicis Pixelpark.  

 

The film "9.58 Seconds" is the central element of the overall implementation: The content of the current 

annual report was laid over Usain Bolt´s World Record Run from 2009. The film consists of 240 individual 

frames, in which the 250 pages of the annual report are embedded. The user can interactively navigate 

back and forth, stop and read while Usain Bolt runs towards his victory.  Certain markers make it possible 

to directly jump off the film into the relevant topics on the microsite. All the chapters of the annual report 

can be accessed on tiles with a mouse-over effect and be read there.  

 

Ulf Santjer, Global Director Corporate Communications at PUMA: "Our goal is to be the fastest sports brand 

in the world - and of course that should be reflected in our annual report. A very special PUMA moment of 

2017 was the last race of Usain Bolt at the World Championships in London and the memory of his 

breathtaking world record run in 9.58 seconds of 2009 in Berlin. This year´s annual report and 

accompanying video is, therefore, a tribute to the fastest man in the world and his many achievements." 

 

“A brand that has speed in its genes like no other certainly needs a business report that passes everyone 

and that perfectly represents the leitmotif 'Forever Faster'. So this is another world record in PUMA´s very 

successful business year”, says Timm Weber, Chief Creative Officer at Publicis Pixelpark.  

 

Together with Publicis Pixelpark PUMA has been working on an overall solution that sums up the corporate 

mission statement Forever Faster: It includes the print edition of the annual report 2017, the invitation to 

the annual General Meeting and a microsite which is also embedded in the movie "9.58 Seconds". 



  

 

2 
 

 

The world’s fastest man, Usain Bolt, also graces the front page of the annual report´s print edition. It 

comes in a black and red look and is characterized by an open, spacious design. Grey pages separate the 

financial section visually from the image part. The chapter openers focus on the PUMA brand ambassadors 

such as Selena Gomez, Lewis Hamilton, Cara Delevingne or The Weeknd with large black and white 

photographs. 

 

The ‘fastest annual report in the world’ is available at www.annual-report-2017.puma.com/en. 

 
 

 
 

 

 
 

 
 

 
 

 

 
 

 
 

 

 
 

 
 

Media contact:  

 
Agathe Zakarian – PUMA SE – +49 9132 81 3165 – agathe.zakarian@puma.com  
Viviane Kruggel – Publicis Pixelpark – +49 30 5058 1570 – viviane.kruggel@publicispixelpark.de 

 

 
 

 

PUMA 
 
PUMA is one of the world´s leading sports brands that designs, develops, sells and markets shoes, textiles and accessories. For over 
65 years, PUMA has been producing the most innovative products for the world´s fastest athletes. The performance and athletic-
inspired lifestyle product categories include soccer, running and training, golf and motorsport. PUMA cooperates with world-renowned 
designer labels, bringing innovative and dynamic design concepts to the world of sports. The PUMA Group includes the brands PUMA, 
Cobra Golf and Dobotex. The company sells its products in over 120 countries and employs more than 10,000 people worldwide. The 
company headquarters are located in Herzogenaurach, Germany. 
www.puma.com  

 

Publicis Pixelpark 
 
With about 950 communication experts Publicis Pixelpark operates in seven German locations. Together with our clients, we develop 
the best solutions for brands, communication and e-business by combining ideas and technologies. Lead the Change is our mission - 
we move forward, always hungry for the next step. 
www.publicispixelpark.de  
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