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PRESS RELEASE 

 
 

PUMA SIGNS LONG-TERM PARTNERSHIP WITH THE FOOTBALL ASSOCIATION 

OF ICELAND 
 

Herzogenaurach, Germany, May 26, 2020 - Sports company PUMA has entered into a long-term 

partnership with the Football Association of Iceland (KSI) to become the official technical sponsor 

for the men’s, women’s and youth teams.  

 

“I am extremely impressed with what Iceland has achieved,” said Björn Gulden, CEO of PUMA. 

“Despite a small population, they have great talent, the players a fantastic attitude and they 

always have a great team spirit. We really look forward to working with them.” 

 

With a population of just 330,000, Iceland qualified for the UEFA EURO 2016 FinalsÔ and is the 

smallest national team to qualify for the men’s FIFA World CupÔ in 2018. The women’s team have 

also achieved success by qualifying for three UEFA Women’s European ChampionshipsÔ in a row, 

2009, 2013 and 2017. Following their rise in the world rankings, Iceland has been embraced 

around the world, capturing the imagination of football fans with inspirational performances on 

the pitch and strong support off the pitch. 

 

Fans of the Icelandic team have produced an exhilarating stadium atmosphere with the now iconic 

‘Thunderclap’. This spectacle has gained widespread popularity and attention after reverberating 

all over the world. Following matches, the players join the fans to continue this tradition in a post-

match ritual, showcasing the remarkable bond the team have with their fans. 

 

“We are excited and very much looking forward to our partnership with PUMA, one of the world’s 

leading sport brands. Their enthusiasm for Icelandic football and what we stand for has been 
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impressive. I am confident that together with PUMA we can enjoy further success both on and off 

the field.” said Gudni Bergsson, FA of Iceland President. 

 

Iceland will join a number of national teams on the PUMA roster such as Italy, Austria, Serbia, 

Switzerland and the Czech Republic. 

### 

ISD: May 26, 2020  

 

PR Images: https://fastcat.puma.com/transfer/067c205cdc2786ea128cca1ec8e95dd79187cee0fde9baff2fd12cd6ef889f98 

 

Tracking: https://puma.sharepoint.com/:x:/s/110911/EWn9YMKkJBtAn7uqyaVOQEgBQolxYIrJsbkLvWHU6J_WEw 
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Media Contact: 
Luke Haidarovic – Senior Manager PR Teamsports – luke.haidarovic@puma.com 
 
 
PUMA 
PUMA is one of the world’s leading Sports Brands, designing, developing, selling and marketing footwear, apparel and accessories. 
For more than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest 
athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training, 
Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street culture 
and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 
countries, employs more than 14,000 people worldwide, and is headquartered in Herzogenaurach/Germany. https://about.puma.com/ 
 

 


