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PRESS RELEASE

Electric Truck starts Operations at PUMA’'s Warehouse in California

Herzogenaurach, Germany, May 13, 2022 - Sports company PUMA has started transferring
goods from the port of Los Angeles to its warehouse in Torrance, CA, with a fully electric truck,
an initiative, which is part of the company’s strategy to reduce carbon emissions throughout its

business.

The Freightliner truck, which is operated by PUMA'’s drayage partner NFl, is a first test vehicle.
By the third quarter of 2022, the company expects to have five electric trucks in operation to carry

goods from the port to the warehouse.

“For us this is a huge step towards cleaner logistics. Instead of using an LNG or a clean diesel
truck, we can now shift goods from the port to the warehouse with no tailpipe emissions,” said

Helmut Leibbrandt, Senior Vice President, Supply Chain Management & Logistics - Americas.

The electric trucks delivering goods from the port to the Torrance distribution center are a further
building block in PUMA’s strategy to reduce carbon emissions in its entire business. Last month
the company announced that it had reduced its own carbon emissions and those from purchased
energy by 88% between 2017 and 2021. CO, emissions also fell in the company’s supply chain, the

most carbon intensive part of its business, in spite of strong revenue growth in the same period.

“While electric vehicles are already quite common for passenger cars, electric trucking is only

starting out,” said John Amato, Senior Vice President at NFI. “We are excited that PUMA has been
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willing to join us in this project and to use this new technology in the company’s day-to-day

operations.”

Media Contact:

Robert-Jan Bartunek - Corporate Communications - PUMA SE - +49 9132 81 3134-
robert.bartunek@puma.com

PUMA

PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and accessories.
For more than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest
athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training,
Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street culture
and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120
countries, employs about 16,000 people worldwide, and is headquartered in Herzogenaurach/Germany.
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