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PRESS RELEASE 

 

 

“SHE MOVES FORWARD” – PUMA CELEBRATES WOMEN WHO MOVE THE 

WORLD OF SPORTS  

 
 
Herzogenaurach, Germany, March 8, 2022 – Sports company PUMA has expanded its successful 

brand campaign “SHE MOVES US” to focus on its top female sports ambassadors, celebrating the 

women who have moved sports forward to inspire other women around the world. 

 

Led by global pop superstar Dua Lipa, PUMA has invited its female sports ambassadors to talk 

about their values and the things that moved them forward in their respective disciplines – their 

key to success, the challenges they’ve faced and what they’ve learned along the way.  

 

Dua Lipa will be joined by numerous PUMA athletes such as WNBA stars Skylar Diggins-Smith 

and Breanna Stewart, golfer Tisha Alyn, footballer Nikita Parris, Ingrid Engen and Fridolina Rolfö, 

triple jumper Patricia Marmona, W-series Driver Naomi Schiff and Skateboarder Isadora 

Pacheco. 

 

WNBA star Skylar Diggins: “To me, She Moves Us, it's like a community. I see it as a platform to 

inspire, a platform to educate, to empower, encourage women, to uplift women, to celebrate 

women, to showcase women, and our lifestyle and how sports and culture and values intertwine 

into those things.” 

 

“She Moves Us” wants to empower girls and young women through sharing stories and joint 

efforts to impact girls and women’s rights globally.  It is inspired by global pop-star and PUMA 
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Ambasssador Dua Lipa who said: "Sharing stories of success is all part of changing the narrative, 

especially in fields like sports and entertainment that have tended to amplify the 

accomplishments of men. Women are already nailing it across the board and celebrating their 

achievements is exciting and empowering. It also encourages those rising up to aim for the stars. 

Now let’s show the world what we are capable of!”       

 

PUMA has an inclusive product offering to cater for women and girls in sports. This includes 

period underwear and activewear, modest sportswear, a maternity offering and performance 

specific products exclusively engineered for women. PUMA supports all athletes to perform at 

the highest level and works with organizations and partners committed to remove barriers that 

prevent girls from participating in sports. One example of such a partner is Women Win - an 

organization which empowers girls and women around the world through sports. 

                                                            

 
Media Contact: 
Gudrun Cämmerer  
Teamhead Global PR  
gudrun.caemmerer@puma.com 
 
 
 
PUMA 

 
PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and accessories. 
For more than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest 
athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training, 
Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street culture 
and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 
countries, employs about 16,000 people worldwide, and is headquartered in Herzogenaurach/Germany. 
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