PRESS RELEASE

PUMA’S NEW SPEEDCAT PACK ELEVATES
THREE ARCHIVAL DESIGNS

Herzogenaurach, December 2™, 2025 — The unique design DNA of the PUMA Speedcat is
reimagined for a new pack of re-tooled silhouettes, elevated with premium execution. Featuring
three distinct models — the Speedcat Wedge, Speedcat Ballet, and Speedcat OG — this latest
evolution brings a fresh take on iconic design.

Every performance begins with a blank stage. The PUMA Speedcat’s latest moment explores the
magic of creative expression.

PUMA’s new campaign frames the Speedcat as the lead actor; an icon reborn on a stage where
the ending is unwritten, and everything is possible. Here, three protagonists bring the story to
life. A stylist, a ballet dancer, and a photographer each move and perform with a freedom that
mirrors the Speedcat’s sleek and unmistakable design. Each known for defying the norm in their




industry, Lea Waldberg, Madeline Woo, and Renata Kats show how the Speedcat emboldens their
sense of personal expression, taking inspiration from the blank space surrounding them and
transforming it into a unique visual statement.

What begins as a neutral space evolves with each step, each gesture, each spin is proof that
creativity doesn’t need boundaries, only starting points. The Speedcat exists at this intersection:
grounded in heritage, yet fluid enough to adapt to any style, any movement, any stage. It is not
just worn, but personified, unlocking the blank slate of creativity in those who step into it.

With this campaign, PUMA also turns the page to a new chapter: the reintroduction of the
Speedcat Wedge, pulled from PUMA’s archive, with a concealed heel that elevates the icon with
new proportions. The collection also includes the new Speedcat Ballet, evoking the chic feel of
ballet flats, with an updated strap closure. Lastly, the Speedcat OG is shaped after the original,
archival 1999 Speedcat. The trio is brought together with a brown suede makeup, with
contrasting metallic grey hits. The collection also includes a new Speedcat Premium and Speedcat
Ballet, all subtly rendered in soft brown suede with silver metallic accents.

The new PUMA Speedcat pack is available starting December 4, 2025, from PUMA.com, PUMA

flagship stores, and selected PUMA stockists.
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PUMA

PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and accessories. For 75 years,
PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest athletes. PUMA offers performance and
sport-inspired lifestyle products in categories such as Football, Running and Training, Basketball, Golf, and Motorsports. It collaborates with
renowned designers and brands to bring sport influences into street culture and fashion. The PUMA Group owns the brands PUMA, Cobra Golf
and stichd. The company distributes its products in more than 120 countries, employs about 20,000 people worldwide, and is headquartered in
Herzogenaurach/Germany.
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