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PUMA names James Carnes Senior Vice President Creative Direction

Herzogenaurach, Germany, April 13 - Sports company PUMA has appointed James Carnes, an
experienced design, brand, and strategy leader, as its new Senior Vice President Creative Direction
with immediate effect. In this newly created role, James will directly oversee creative direction,
innovation, and product excellence and report directly to Chief Brand Officer (CBO) Maria Valdes.

With more than two decades of experience in the sports industry, James brings a unique combination
of skills, which will help PUMA use creative direction as an important strategic lever to establish itself
as a top-3 global sports brand.

“James is a very highly regarded leader in our industry and he has been instrumental in shaping some
of the most influential performance and lifestyle products, labels, and platforms,” said Maria Valdes.
“With a strong background in industrial design and a deep understanding of both athletes and
consumers, he will play an important role in getting our customers and consumers excited about PUMA
once again.

Until 2021, James held several leadership positions in design, creative direction and strategy at adidas,
both in Herzogenaurach and Portland, Oregon. Most recently he worked as an independent consultant
and investor in the wider industry.

At PUMA, James will align creative direction with the company’s overall strategic ambitions, set the
seasonal direction for the Business Units and create a long-term look and feel for the brand across
consumer touch points.

“Creative Direction is about more than seasonal trends and colours. It is about defining how PUMA
holistically presents itself in the market, harnessing the company’s portfolio of world class innovation,
and deeply connecting with consumers,” said James Carnes. “We have the amazing opportunity to
modernize the image and style of one of the most iconic sports brands in the world and | look forward
to leading our teams and collaborating with my colleagues to make this happen.”



Media Contact: Anne Putz - PUMA Corporate Communications - anne.putzfdpuma.com

PUMA

PUMA is one of the world’s leading sports brands, designing, developing, and selling footwear, apparel and
accessories. Founded in 1948, PUMA helps the world’s best athletes and teams perform at their best with its
innovative products. Known for its iconic cat logo and the Formstrip, the company offers performance products in
categories such as Football, Running and Training. Its Sportstyle collections are rooted in sports and inspire
consumers by celebrating sports culture. With its long history and strong heritage, PUMA is proud of having one of
the strongest archives in the industry, with many iconic products such as the Suede and the Speedcat. The PUMA
Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in over 120 countries,
employs more than 20,000 people and is headquartered in Herzogenaurach/Germany. For more information, please

visit https://about.puma.com.



