
 

 

PRESS RELEASE 

 

PUMA relaunches Company Magazine CATch UP to 

showcase the best of the brand  
 

  

Herzogenaurach, November 12, 2025 – Sports company PUMA has relaunched its online 

company magazine CATch UP to provide journalists, investors, retailers, athletes and 

sports enthusiasts with a window into the world of PUMA and insights into the company’s 

new strategic priorities, as the brand starts its transformation journey.   

 

The online magazine, which is available on puma-catchup.com, has received a thorough 

visual makeover and will focus on the stories that highlight the company’s innovations, 

sports, history, corporate culture and the strategic priorities that are being implemented 

to establish PUMA as a Top 3 global sports brand. 

 

“With more than 75 years of history and incredible innovations, PUMA is brimming with 

interesting stories and historical anecdotes that are too good not to share with a wider 

audience,” said Kerstin Neuber, Senior Director of Communications at PUMA. “With 

PUMA CATch UP, we want to tell these stories to anyone who is interested in our 

company.” 

 

Among the first articles to be published on PUMA CATch UP are exclusive interviews with 

PUMA CEO Arthur Hoeld, who gives more details about how he wants to turn PUMA into 

one global sports brand, and PUMA athlete and world-record breaking pole-vaulter 



 

Armand “Mondo” Duplantis, who talks about the thrill of chasing limits and the mindset 

that keeps him grounded.  

 

PUMA CATch UP first launched as a digital employee magazine in 2015, but it quickly 

also gained recognition with readers outside of the company. As part of the relaunch, the 

external focus of the magazine will be sharpened to deliver both deep features and 

snackable stories that give insights into the company. 

 

The design, structure and technical set up of PUMA CATch UP was developed by 

Cologne-based digital agency studio8020. 

 

URL: https://www.puma-catchup.com/ 

 

Media Contact: Robert-Jan Bartunek – PUMA Corporate Communications – robert.bartunek@puma.com 

 
PUMA 

PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and 

accessories. For more than 75 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the 

world’s fastest athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and 

Training, Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street 

culture and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more 

than 120 countries, employs about 20,000 people worldwide, and is headquartered in Herzogenaurach/Germany. 

 

 

studio8020 
studio8020 is a boutique consultancy for brand and company visibility in AI systems. The focus is on AI visibility (LLMO/GEO) & 

Conversational AI (chatbots, voicebots, agents) as well as digital touchpoints (content strategies, website optimization, data 

visualization). studio8020 optimizes content for large language models, develops intelligent dialogue experiences, and strategically 

supports companies in their digital transformation. With clear methodology and high standards for implementation, it is their mission 

to create solutions that differentiate brands and sustainably secure their relevance. Further information about the consulting focus 

areas and the two founders Romina Pankoke and Tina Schäfer: www.studio8020.de  

https://www.puma-catchup.com/
https://eur03.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.studio8020.de%2F&data=05%7C02%7Ckerstin.neuber%40puma.com%7C1ba40a6dbb80400d1daa08de21106a33%7Ccf404960c50f46d28bf3a3c957283b86%7C0%7C0%7C638984551565884412%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=vN%2B3giu6XIP5Ls%2FFqVQYnokXCLvwX2A97Mc8VWXedGw%3D&reserved=0

