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2024
PROGRESS IN 

8.8BN EUR 
+4.4% VS LY C.A. 

HIGHEST SALES EVER

622M EUR
+0.1% VS LY REP. 

EBIT
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282M EUR
-7.6% VS LY REP. 

NET INCOME



LAYING THE FOUNDATION FOR 
FUTURE PROFITABLE GROWTH

FY 2025
OUTLOOK
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SALES (C.A.)

LOW- TO MID-SINGLE DIGIT GROWTH

ADJUSTED EBIT

BETWEEN EUR 520 Ϩ 600M 

BRAND ELEVATION STRATEGY
BUILDING THE FOUNDATION FOR SUSTAINABLE 
AND ACCELERATED GROWTH

NEXTLEVEL PROGRAM
ADDRESSING COST BASE TO RETURN TO 
PROFITABLE GROWTH IN THE FUTURE

RELIABILITY
ENHANCING ACCURACY OF FINANCIAL 
SCENARIO PLANNING



Q4 / FY 2024 EARNINGS CALL

UPDATE BRAND 
ELEVATION 
STRATEGY



OUR STRATEGY

BRAND ELEVATION
AS THE FOUNDATION 
FOR SUSTAINABLE 
AND ACCELERATED 
GROWTH 
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ELEVATING OUR 
BRAND 
WILL LEAD TO 
SUCCESS BRAND HEALTH IS THE FOUNDATION OF

SUSTAINABLE GROWTH

HIGHER BRAND STRENGTH LEADS TO 

HIGHER FULL PRICE 
REALIZATION

UNAIDED AWARENESS CORRELATES WITH 

MARKET SHARE DEVELOPMENT
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FOCUS ON PEOPLE FIRST

INVEST INTO OUR INFRASTRUCTURE

PUSH SUSTAINABILITY FORWARD

DISTINCTIVE 
BRAND DNA 

BY ESTABLISHING A 

SPORT 
PERFORMANCE 
CREDIBILITY 

BY STRENGTHENING OUR

RELEVANT IN 
SPORTSTYLE 
PRIME 

BY BECOMING 

KEY PILLARS 
OF BRAND 
ELEVATION 
STRATEGY

OUR STRATEGY
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WE STARTED TO 
BUILD THE 

FOUNDATION
SHARPENED OUR

BRAND DNA AND POSITIONING 
BASED ON CONSUMER INSIGHTS

ESTABLISHED A NEW            

CONSUMER-CENTRIC BRAND & 
MARKETING ORGANIZATION

LAUNCHED THE 

FIRST BRAND CAMPAIGN 
IN 10 YEARS  

IN 2024
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FIRST INDICATIONS OF BRAND HEALTH IMPROVING 
ACROSS KEY MARKETS

+7.1% FOLLOWERS 
VS 2023

TOP 3 SHARE 
OF VOICE

HIGHER UNAIDED 
AWARENESS INSTAGRAM & TIKTOK EARNED MEDIAVS 2023
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INCREASE 
Q4/2024 VS Q1/2024

> 5%PTS INCREASE

< 5%PTS INCREASE

-  INDICATIVE BEST PRACTICE EXAMPLES Ϩ



BASED ON UNIVERSAL INSIGHTS FROM 10,000 CONSUMERS

THE SHARPENED 
BRAND DNA OF PUMA

INTRODUCING IN 2025

12



13

Differentiated and unreplicable  POV.

GREATNESS BEGINS WITH 
THE COURAGE TO BE YOURSELF.

BELIEFTRUE SELF
The research tells usϴ

WHAT TRULY MATTERS FOR PEOPLE
IN SPORTS PERFORMANCE AND SPORTSTYLE

IS TO BE THEIR TRUE SELF.



LAUNCHING ON MARCH 20TH, 2025

2025 
BRAND 
CAMPAIGN

INTRODUCING
OUR NEW CREATIVE DIRECTION
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INCREASED MEDIA SPEND PLANNED

STAR
Predicts market 
share growth

SPIKE
Indicates sales 
potential

FLUENCY
Indicates strength of 
brand recognition

EXCEPTIONAL EXCEPTIONAL STRONG

EXCEPTIONAL EXCEPTIONAL EXCEPTIONAL

STRONG STRONG GOOD
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STRONG 
GLOBAL TEST 
RESULTS

GREAT FEEDBACK OF CORE MEDIA AUDIENCE                     
(18-34 YEARS OLD, SPORT INTERESTED)

Source: System 1 Group



ELEVATING THE BRAND AT POINT-OF-SALE

FLAGSHIP STORE                 
LAS VEGAS

WHOLESALE                            
POINT-OF-SALE

FLAGSHIP STORE            
LONDON

OPENED IN NOV 2024 TO BE OPENED IN OCTOBER 2025 CONTINUED FOCUS ON POS EXELLENCE
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FOCUS ON PEOPLE FIRST

INVEST INTO OUR INFRASTRUCTURE

PUSH SUSTAINABILITY FORWARD

DISTINCTIVE 
BRAND DNA 

BY ESTABLISHING A 

SPORT 
PERFORMANCE 
CREDIBILITY 

BY STRENGTHENING OUR

RELEVANT IN 
SPORTSTYLE 
PRIME 

BY BECOMING 

KEY PILLARS 
OF BRAND 
ELEVATION 
STRATEGY

OUR STRATEGY
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VERY GOOD PROGRESS IN PERFORMANCE

MARKET SHARE GAIN IN 
ALL KEY CATEGORIES

FOOTBALL ROAD RUNNING(SIGNATURE) 
BASKETBALL

SOURCE: CIRCANA PERFORMANCE GROUP RESULT

7.6%

4.4%

IMPROVING QUALITY OF SALES WITH 
HIGHER PERFORMANCE SHARE
AC24 SALES VS LY (IN %)

- ILLUSTRATIVE -

#9 POSITION
+1 POSITION VS. LY

TOP 3 POSITION
STRENGTHENED

19% MARKET SHARE
+1%PTS VS. LY
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STRONG 
PRODUCT 
INNOVATION  
ACROSS ALL 
PERFORMANCE 
CATEGORIES

FUTURE 7

DEVIATE NITRO ELITE 3

PROGRESS IN 2024 DRIVEN BY

19 ALL-PRO NITRO



SUPPORTING 
PERSONAL 
BESTS
IN MAJOR COMPETITIONS

MENϬS EUROPEAN 
ATHLETE OF THE YEAR

MONDO DUPLANTIS

FASTEST US WOMAN

FIONA O´KEEFFE

TOP GOAL SCORER         
AT THE EUROS 2024

CODY GAKPO

THREE-IN-A-ROW      
DUNK CONTEST WINNER

MAC McCLUNG

100M OLYMPIC GOLD 
MEDALLIST PARIS 2024

JULIEN ALFRED

PROGRESS IN 2024 DRIVEN BY
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SHOWING UP STRONG AT POINT-OF-SALE
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FURTHER                
STRENGTHEN OUR 
PERFORMANCE      
CREDIBILITY IN 2025   

OUR GAMEPLAN
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LAUNCHING 
INNOVATION 
WITH
FUTURE 8
AT WORLD STAGES

FOOTBALL
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GROWING 
MOMENTUM 
WITH NITRO
FOR RACE DAY AND EVERYDAY RUNNING  

RUNNING

Based on Global Trend Search Ϩ Illustrative Chart

2020 2021 2022 2023 2024

PUMA NITRO: (Weltweit)PUMA NITRO

FOREVERRUN 2

DEVIATE 3
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TACKLING OUR 
OPPORTUNITY
IN TRAINING
74 RACES WITH OVER 500K PARTICIPANTS
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ELEVATING     
OUR GAME 
FURTHER
WITH KEY FRANCHISES

BASKETBALL

NEW SIGNATURE SHOE

MB.05
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SALEHE BEMBURY

TYRESE HALIBURTON


