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BRAND UPDATE Q2 2024

02.

FINANCIAL UPDATE Q2/H1 2024

03.

OUTLOOK 2024
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MAIN HIGHLIGHTS

Q2 2024 FULLY IN LINE WITH EXPECTATIONS

GAINING FURTHER MARKET SHARE
IN PERFORMANCE CATEGORIES $
Yy

77 ¥,

MAKING FURTHER PROGRESSWITH ..., /. s/,
SPORTSTYLE TRANSITION

DRIVING PROGRESS IN BRAND
ELEVATION

, , _ FOREVER.FASTER.
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4 NATIONAL TEAMS

—— e

~100 PLAYERS
CHECK24 FAN T- SHIRT

STRONG BRAND VISIBILITY

DURING UEFA EUROPEAN CHAMPIONSHIP 2024

S e FOREVER.FASTER.



CREATING BUZZ ON AND OFF THE PITCH

DURING COPA AMERICA 2024




GREAT POINT OF SALE EXECUTION

INSTORE ACTIVATIONS ACROSS ALL CHANNELS

FEZAL T e
/. NYCFLAGSHIP STORE
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\ 4. 27 N\ IS W FULL
4-IN-A-ROW PREMIER LEAGUE CHAMPS CE U N \ CHAMPION LEAGUE FINALISTS

- A =\raey

THE BEST TEAMS IN THE BEST LEAGUES

SUCCESSFUL SEASON 23/24 IN PREMIER LEAGUE AND CHAMPIONS LEAGUE

FOREVER.FASTER.



U.S. ACTIVATION TOUR OF MAN CITY & AC MILAN

STRONG ACTIVATION IN NEW YORK CITY FEATURING 3RP KIT FOR 2024/2025
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" Gefallt zazumarta und 936.507 weiteren
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ELEVATED PRICE POINT (RRP

MAIN PRODUCT



MAIN PRODUCT NEWNESS: DEVIATE NITRO ELITE 3

STRONGEST SELL-THROUGH TO DATE WITH GREAJGERINSUMER FEEDBACK

LS

e e
2%  @hahaheslop 19 hours ago I
Puma is definitely in the top 5 running brands at the moment. )%‘

52 G Reply

PR i

@TheValonquar 1 day ago
| got this bad boi early. 10/10. Easily shoe of the year for me.

52 GF  Reply

=
@davidjanbaz7728 8 days ago
Maybe you should give the medals to the shoe companies!!! |8

onen

ALEX FILITTI
RUNNING INFLUENCER WITH
>150K FOLLOWERS

RUNNERS NERD
2.5M VIEWS

T____..—\ FOREVER.FASTER.




GREAT POINT OF SALE EXECUTION

CONTINUQOUS FOCUS TO WIN IN RUNNING SPECIALTY ACCOUNTS
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OUR CONCEPT SHOE: FAST RULE BREAKER

CONTINUQOUS INVESTMENT IN INNOVATION PROJECTS

@ runnersnerd

Puma Fast-RB (Rule Breaker) - expectingto ...~ 1.79¢

Gefallt kb_karthik und 221.859 weiteren

AV praner | 16.4M VIEWS ON
b& SOCIAL MEDIA
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MONDO DUPLANTIS YAROSLAVA MAHUCHIKH JULIEN ALFRED ISAYA KLEIN IKKINK
NEW WORLD & OLYMPIC RECORD CURRENT WORLD RECORD FASTEST WOMAN IN THE WORLD FASTEST MIXED RELAY

FIRST FOUR GOLD MEDALS IN PARIS

GREAT PERFORMANCE OF OUR ATHLETES FUELD BY NITRO

FOREVER.FASTER.
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BUILDING NITRO EQUITY

MEDAL WINNING WITH NITRO DURING OLYMPICS

FOREVER.FASTER.



NEW GLOBAL PARTNERSHIP WITH HYROX

ENGAGING WITH >200K PARTICIPANTS IN 25 COUNTRIES

BlBJC

Home News Sport Business Innovation Culture Travel Earth Video Live

Hyrox: The new fitness trend sweeping
the capital

Forbes

Puma Partners With Hyrox,
Targeting New Footwear
Niche

€he New York Times

A New Fitness Craze With Big

Drama

Hyrox, a sporting event founded
following for its dazzling, high-p:

@ in
FN = FASHION SHOES BUSINESS SHOP VIDEO

Puma Inks Deal With Fitness Racing
Event Hyrox to Become the Official
Apparel and Footwear Partner




MAIN PRODUCT NEWNESS: 3D PRINTED STEEL IRONS ™

GREAT COMMERCIAL SUCCESS AT ELEVATED PRICE POINT (RRP: 3,000 USD]

i FIRST COMMERCIALLY AVAILABLE
| , 3D PRINTED IRONES

SOLD oUT




JESPER SVENSSON S 1 i EWEN FERGUSON

FIRST WIN ON DP WORLD TOUR Bl e S THIRD DP TOUR WIN

PUMA PLAYERS WINNING TOURNAMENTS

RECENT SUCCESS STORIES SHOWCASING STRONG BRAND PRESENCE




CHARLES LECLERC ' 7 LEWIS HAMILTbN ~ | 1., GEORGERUSSELL

MONACO GP ) BRITAIN GP : ‘ ( AUSTRIAN GP
> BELGIAN GP

—

=~ Syntium ~

PUMA DRIVERS WINNING IN F1

RECENT GRAND PRIXSUCCESS STORIES SHOWCASING STRONG BRAND PRESENCE

FOREVER.FASTER.



SILVERSTONE

e EESTUSTN GO IRAGE SUTTST]

Spumamotorsport @puma Sraeburn design
. |mrachelwh|tley lnfell this is rewatchable time and time
LS

.:q.:ln AL

"-di jackiestewart247 This is such a cool collab! Love it v o 3 | ! ‘ z

[ 2 likes Reply

5 vals.bookvault We love a GenZ editor 3 this is too good
S 24 2likes Reply

H f1_with_ash
@ o

Thank you @pumamotorsport for you're service
F1Threads

E . flcelina this is the editing of F1 drivers that we needed &
24 73likes Reply

sandra e 8 ¥

Puma feeding us with content and I'm living for it
istg

B L. <" g AT PUMA STORE
'. m..ulp IStayﬂulunTuflhe best collabs fr, it looks so good : o | . LONDON

%a Oscah's version

one of most active team on social media for now

GREAT BUZZ WITH LEWIS HAMILTON & GEORGE RUSSELL

SILVERSTONE GRAND PRIX TAKEOVER WITH RAEBURN

FOREVER.FASTER.
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SCOOT HENDERSON ON TOUR IN CHINA

STRENGTHENING OUR PERFORMANCE PERCEPTION

FOREVER.FASTER.



WINNING THE NEXT GENERATION FOR PUMAHOOPS ™

FIRST SEASON OF NXTPRO

- T Y .

>11, 000 PLAYERS

) U '0 v




LAFRANCE

LAUNCHING IN SEPTEMBER 2024 LAUNCHED IN MAY 2024

FOREVER.FASTER.




WELCOME TO PUMA, SALEHE BEMBURY?

WsJ Baror's MarketWatch 1BD Buy Side from WSJ

THE WALL STREET JOURNAL.

1]

This Designer Knows What Sneakers
You’ll Be Wearing Next Year

Salehe Bembury has ushered in some of the most forward-thinking
footwear in recent memory. Here, he talks about where the shoe sector

is headed. £ a8%e] | & ) w5 . =
: N/ ¢\l M )
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Basketball Sneakers

1

Puma Taps Salehe 1
Bembury to Design Its : I II

j“»"if

kg
%,

>

The game-changing sneaker designer will

create a new silhouette and help recruit the - . ﬁ‘
brand’s next signature athlete. ‘

FOREVER.FASTER.




MAKING
FURTHER
PROGRES

FOREVER.FASTER.



ONGOING MOMENTUM IN FAMILY FOOTWEAR

WITH EXISTING AND NEW FRANCHISES

CONTINUATION NEWNESS

VERSION

PARK LIFESTYLE

VERSION

SKYROCKET FOREVER.FASTER.
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FURTHER ACCELERATION OF PALERMO

STRONG INCREASE OF VOLUME SOLD THROUGH VERSUS Q1 2024




FURTHER ACCELERATION OF SUEDE XL

STRONG INCREASE OF VOLUME SOLD THROUGH VERSUS Q1 2024
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GLOBAL LAUNCH OF EASY RIDER

BRINGING FURTHER NEWNESS TO THE MARKET

. FASTER.




DRIVING GREAT BRAND AWARENESS

LEVERAGING RIHANNA'S REACH AND CULTURAL RELEVANCE

FOREVER.FASTER.
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FOREVER FASTER.




"INCUBATE g | IGNITE MAXIMIZE

. FORPAST CURRENT ' GREATER
12-18 MONTHS | FOCUS VOLUME

FOCUS ON DEMAND REA*\ 0 ﬁ

o

BEFORE COMMERCIALZ

FOREVER.FASTER.







HIGHLY SUCCESSFUL PRE-LAUNCH IN ASIA

SPEEDCAT IMMEDIATELY SOLD OUT IN CHINA, SOUTH KOREA AND JAPAN




HIGHLY SUCCESSFUL PRE-LAUNCHALSO INEUROPE ™

GREAT SELL-THROUGH SUCCESS IN WHOLESALE AND DTC

FOREVER.FASTER.
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GLOBAL AMBASSADORS SUPPORTING KEY FRANCHISES

WELCOME TO THE PUMA FAM, ROSE!

FOREVER.FASTER.



ASAP ROCKY TAKING OVER RUNWAY

MOSTRO AND INHALE AS FOCUS DURING PARIS FASHION WEEK

< N 4
o AR
s“En“EH"EmE AIR JORDAN RELEASE DATES SNEAKER RELEASE DATES YEEZY RELEASE DATES SUBSCRIBE ") -3 2
.
-
§

A$AP Rocky’s AWGE Fashion Show In Paris Highlighted By The Mostro 3.D.

This futuristic shoe is arriving in September

IN 21,2024 6:53PM ED

AS$AP Rocky Just Revealed His
Latest Puma Sneakers During Paris

Fashion Week - Including a 3D
Printed Mostro

An Exclusive Preview of ASAP
Rocky’s Debut Paris Fashion Week
Show

FOREVER.FASTER.
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INHALE

TERRACE COURT/SKATE

SPEEDCAT

b

PALERMO SUEDE XL

‘/‘ .
LA FRANCE MOSTRO INVERSE

FEI/IT?(

ARIZONA

FOCUSING ON BRINGING NEWNESS AND INNOVATION

CONTINUING TO BUILD TRACTION IN THE MARKETPLACE

FOREVER.FASTER.



/ s

~ SNEAKERBOX LD OF PLAY
. - I

NEW RETAIL FORMATS IN CHINA

FURTHER PROGRESS IN PILOTING AND ROLL-OUT OF NEW CONCEPTS

FOREVER.FASTER.



MAIN HIGHLIGHTS

Q2 2024 FULLY IN LINE WITH EXPECTATIONS

GAINING FURTHER MARKET SHARE
IN PERFORMANCE CATEGORIES $
Yy

77 ¥,

MAKING FURTHER PROGRESSWITH ..., /. s/,
SPORTSTYLE TRANSITION

DRIVING PROGRESS IN BRAND
ELEVATION

, , _ FOREVER.FASTER.
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INVESTING IN OUR INFRASTRUCTURE FOR FUTURE GROWTH

ONGOING EFFORTS TO EXPAND DISTRIBUTION CENTERS AND PROGRESS IN ERP

FOREVER.FASTER.




WORLD’S MOST

PUMA NAMED
AMONG “WORLD'S
MOST SUSTAINABLE
COMPANIES OF 2024~
BY NEWS MAGAZINE
TIME & STATISTA

SUSTAINABLE
COMPANIES

| statistas 2024 |

ONLY SPORTING GOODS BRAND

IN TOP 500

FOREVER.FASTER. ™ FOREVER.FASTER. ™ FOREVER.FASTER. *X FOREVER.FASTER. *X FOREVER.FASTER. *X FOREVER.FASTER. “X FOREVER.FASTER.

FOREVER.FASTER.
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SALES VS LAST YEAR (IN %, CURRENCY ADJUSTED]

(02 2024 SALES BREAKDOWN
~

BY CHANNEL BY DIVISION BY REGION

WHOLESALE -3.3%

TOTAL DTC EJ +195%  FOOTWEAR +0.0%  EMEA N AL
BRICK&MORTAR [Eg] +165%  APPAREL +9.2%  AMERICAS +9.0%
E-COM EJ +25.6%  ACCESSORIES B 7% aeac B +1.9%
TOTAL B 2% ToTaL Ed 2%  ToTAL 2 AL

TOTAL: EUR 2,117.3 M TOTAL: EUR 2,117.3 M TOTAL: EUR 2,117.3 M

FOREVER. FASTER.



H12024 SALES BREAKDOWN

SALES VS LAST YEAR (IN %, CURRENCY ADJUSTED]

BY CHANNEL BY DIVISION BY REGION

WHOLESALE 3.1%
TOTAL DTC EJ 16.7%
BRICK& MORTAR  [E] +16.0%
E-COM Ed +18.1%
TOTAL Ed 3%
TOTAL: EUR 4,219.6 M

FOOTWEAR EJ +1.6%  EMEA N R
APPAREL +35%  AMERICAS +5.1%
ACCESSORIES BN 60% AP B 1.2%
TOTAL Ed 3% TOTAL K 1.3%
TOTAL: EUR4,219.6M  TOTAL: EUR 4,219.6 M

\{

FOREVER. FASTER.



022024 SALES BREAKDOWN N

QUARTERLY SALES BY MARKET VS LAST YEAR (IN %, CURRENCY ADJUSTED)]

Q12023 02 2023 03 2023 Q4 2023 FY 2023 012024 02 2024

EEA +23.6% +9.0% -9.2% +4.9% -3.9% +2.7%

LATIN AMERICA > AU;AE.)Z:L/?ARS +28.80/°
DEVALUATION

APAC +40.9% +19.6% +2.8% -5.9% +11.1% -3.1%

(EXCL. GREATER CHINA)

TOTAL +14.6% +11.1% +6.0% -4.0% +6.6% +0.5% +2.1%

FOREVER.FASTER.
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PERFORMANCE:
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02 2024 OPERATING PERFORMANCE

SUMMARY - VS LAST YEAR (REPORTED CURRENCY]

PUMA GROUP

SALES -0.2%
(in EUR M) 2120.7 211713 (+2.1% ca) m
GROSS PROFIT 949.8 990.6 +4.3% m
(in EUR M/ % of Sales] (44.8%) (46.8%) (+2.0% pts)

FOREVER.FASTER.



02 2024 OPERATING PERFORMANCE N

SUMMARY - VS LAST YEAR (REPORTED CURRENCY]

o fo

CURRENCY EFFECTS

SOURCING PRICES [ Ed

FREIGHT K el
PROMOTIONS

PRoDUCTMIX  [EJ ED
CHANNEL MIX EE

REGIONAL MIX
TOTAL

FOREVER.FASTER.



02 2024 OPERATING PERFORMANCE

SUMMARY - VS LAST YEAR (REPORTED CURRENCY]

PUMA GROUP
SALES -0.2%
(in EUR M) 2'1 20.7 2'1 17.3 (+2.1% ca) m
GROSS PROFIT 949.8 990.6 +4.3% ﬂ
(in EUR M/ % of Sales) (44.8%) (46.8%) (+2.0% pts)
OPEX* -834.5 -873.4 -4.7% m
(in EUR M/ % of Sales) (-39.3%) (<41.2%) (-1.9% pts)

****** ding royalty and commission income FOREVER.FASTER.



02 2024 OPERATING PERFORMANCE

SUMMARY - VS LAST YEAR (REPORTED CURRENCY] :

oo
= MARKETING
12| CHANNEL MIX E B
=" OTHER OPEX El

TOTAL 2|

****** ding royalty and commission income FOREVER.FASTER.



02 2024 OPERATING PERFORMANCE N

SUMMARY - VS LAST YEAR (REPORTED CURRENCY]

PUMA GROUP
SALES -0.2%
(in EUR M) 2,120.7 2'1 17.3 (+2.1% cal m
GROSS PROFIT 949.8 990.6 +4.3% m
[in EUR M/ % of Sales) (44.8%) (46.8%) (+2.0% pts])
OPEX* -834.5 -873.4 -4.7% ﬂ
(in EUR M/ % of Sales) (-39.3%] (-41.2%) (-1.9% pts)
EBIT 115.3 117.2 +1.6% m
(in EUR M/ % of Sales) (5.4%) (5.5%) (+0.1% pts)
EBITDA 195.1 205.4 +5.3% m
(in EUR M/ % of Sales) (9.2%) (9.7%) (+0.5% pts])
NET INCOME 55.0 41.9 -23.8% H
(in EUR M/ % of Sales) (2.6%) (2.0%) (-0.6% pts])

*Including royalty and commission income FOREVER.FASTER.



H12024 OPERATING PERFORMANCE

SUMMARY - VS LAST YEAR (REPORTED CURRENCY]

PUMA GROUP

SALES -2.1%
(in EUR M) 4,308.3 4,219.6 (+1.3% ca) m
GROSS PROFIT 1,966.8 1,989.6 +1.2% m
(in EUR M/ % of Sales] (45.7%) (47.2%) (+1.5% pts)
OPEX* -1,675.9 -1,713.4 -2.2% El
(in EUR M/ % of Sales) (-38.9%) (-40.6%) (-1.7% pts)
EBIT 290.9 276.2 -9.1% m
(in EUR M/ % of Sales] (6.8%) (6.5%) (-0.3% pts)
EBITDA 455.6 445.8 -2.2% m
(in EUR M/ % of Sales) (10.6%) (10.6%) (+0.0% pts)
NET INCOME 172.3 129.3 -25.0% N
(in EUR M/ % of Sales) (4.0%) (3.1%) (-0.9% pts])

*Including royalty and commission income FOREVER.FASTER.



BALANCE SHEET KPIS N

VS LAST YEAR (IN EUR M, REPORTED CURRENCY]

INVENTORIES 2,145.9 1,961.1 -8.6%
TRADE RECEIVABLES 1,348.4 1,394.7 +3.4%
TRADE PAYABLES 1,457.3 1,647.9 +13.1%
WORKING CAPITAL 1,693.0 1,643.7 -2.9%
CASH & CASH EQUIVALENTS 307.9 271.8 -11.7%
FREE CASH FLOW -341.4 -204.4 +40.1%

FOREVER.FASTER.
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CONTINUED CHALLENGING MARKET ENVIRONMENT

OUR ASSUMPTION FOR H2 2024

STRESSED FREIGHT MARKET

GEQ-POLITICAL CONFLICTS
CONTINUE TO WEIGHT ON
SENTIMENT

NO SIGNIFICANT IMPROVEMENT
OF CONSUMER SENTIMENT IN
EUROPE & NORTH AMERICA

=

ONGOING ADVERSE CURRENCY
EFFECTS

-

FOREVER.FASTER.



DELIVERING ON OUR OUTLOOK

SALES VS LAST YEAR (IN %, CURRENCY ADJUSTED]

- |llustrative chart -

ORDER BOOK El
+2.1%
+0.5% -
012024 02 2024 03 2024 04 2024
INDICATION FLAT +2-3% MSD DD

FY 2024

MSD

RESULT v v

FOREVER.FASTER.



IN EUR M/ AS REPORTED / INDICATIVE CHARTS

(3 & Q4 SALES PHASING
~

03 04

MSD GROWTH
| CURRENCY ADJUSTED DD SALES GROWTH
CURRENCY ADJUSTED
4%
2'31 1 ‘—CURRENCY :DJUSTED
2197 1 ffffffffffffff
3 -
ORGANIC IMPACT OF ARS NON-RECURRING SALES
03 2023 03 2024 E 04 2[]22 IMPROVEMENT DEVALUATION 04 2023 IMPACT OF ARS GROWTH 04 2024 E
DEVALUATION

The one-off base impact of the Argentine peso devaluation in 2023 will more than offset the
FX headwinds from other currencies in the fourth quarter 2024.

FOREVER.FASTER.



IN EUR M/ AS REPORTED / INDICATIVE CHARTS

(03 & Q4 EBIT PHASING
~

03 04

EBIT
SLIGHTLY BELOW —
OR AT
PREVIOUS YEAR’S LEVEL
236
> +40%
+133%
777777777777 _—
03 2023 032024 042022  \provewewr  oevacownow 04 2023 Neicroraes  weenovewesr % 2024 E

DEVALUATION

FOREVER.FASTER.



(03 & 04 NET INCOME PHASING

IN EUR M/ AS REPORTED / INDICATIVE CHARTS

- .

03 04
NET INCOME
CHANGE
‘ IN LINE WITH EBIT
13 | gl
STRONGER THAN EBIT
77777777777777777777777777 _——
1 777777777777 / / 1 /
032023 032024 E 062022 \pmovewewr oecamon 04 2023 pucrorans  wenovewewr Q4 2024 E

DEVALUATION

FOREVER.FASTER.



SALES, EBIT & NET INCOME OUTLOOK

OUTLOOK FOR 2024
~

FY 2023 OUTLOOK 2024
SALES 8,602 MID SINGLE-DIGIT GROWTH
EBIT 622 BETWEEN 620 - 670 MILLION

(REPORTED CURRENCY]

NET INCOME 305 CHANGE VS *23 IN LINE WITH EBIT [

FOREVER. FASTER.
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BUILDING THE FOUNDATION FOR GROWTH BASED ON BRAND DESIRABILITY

BRAND CAMPAIGN PROVIDED BEST EVER VISIBILITY DURING EURO, COPA & NOW OLYMPICS

FOREVER.FASTER.



TERRACE COURT/SKATE LOW PROFILE PROGRESSIVE PERFORMANCE ‘

.
PALERMO SUEDE XL SPEEDCAT INHALE
& 2 ‘
LA FRANCE MOSTRO INVERSE DEVIATE
MB.04

FOCUS ON BRINGING NEWNESS AND INNOVATION

CONTINUING TO BUILD TRACTION IN THE MARKETPLACE

FOREVER.FASTER.



STRONG ORDER BOOK

TO ACCELERATE WHOLESALE SELL-IN

_‘.‘%:' h‘r—l

ENTU

U

IN DTC

FOREVER-FASTER——



PROGRESS IN STRATEGIC FOCUS MARKETS

CONTINUING GROWTH IN SOFT CHINESE ENVIRONMENT & RETURNING TO GROWTH IN THE U.S.
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FOOTBALL

3’;?5/ .....

FUrJRE ULTe=RE KING -

BASKETBALL / HANDBALL i 2

ACCELERATE ELiFiNATE VANTAGE ,t ‘ “w’ { i “‘ - g =2k 23 ) i - ”"’.*-":. S -'1 ‘ 'I: " \ \

TRACK & FIELD / RUNNING < i \ - Breatltlrlh: I8 .,
-t 18 ol B [~ A B o TGN S, B s FAST mxmo' :.TE DREVER, FASTER. ,‘ . Fg R~ FOREVER. FA iR @‘\ i

’ = V. Y ar v ~, A\ ¥ e Sy O — ' P
j ¢ X E ’ Ry t RN | ”r X FORE Eorc \FO
5 ! b B FASTER. ™ FORREL FAST: NN FOREVER. FAT I FORE'
’\

B ASTR Ry ! >

T e — D
17 TRACK & FIELD FEDERATIONS FORE

SPONSORED BY PUMA —

ER FASTE TER FOREVER

= 70 RETAILERS

JOINING THE GOLD DAYS EVENT

~ 450 PUMA ATHLETES

OLYMPICS & PARALYMPICS

ALL EYES ON PARIS

STRONG ACTIVATION WITH OUR PARTNERS

FOREVER.FASTER.



WE ARE THE
CHALLENGER
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