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THE 2024 PUMA EASY RIDER RUNS IN THE FAMILY 

 
 

Herzogenaurach, March 21, 2024 – The PUMA Easy Rider is back.  

 

Introduced almost a half-century ago in 1977, the Easy Rider now makes a wider return 

for 2024. A game-changing design that revolutionized the jogging craze of the 1970s, the 

Easy Rider was later adopted by football casuals, becoming a staple of terrace culture. 

 

One of the first outdoor-specific soles in the sports footwear market, the Easy Rider’s 

federbein (shock absorption) outsole is built with conical-shaped studs that dampen 

impact. Part of the shoe’s design DNA, this studded sole unit is the Easy Rider’s most 



visually distinct feature. The new Easy Rider’s wedge-shaped profile, heel counter, and 

superlight padded nylon upper pay homage to the original.  

 

The comeback of the retro runner establishes a generational link through design, which 

is reflected in Easy Rider’s latest campaign that commemorates the importance of family 

ties. 

 

Previously, PUMA unveiled two premium, limited-edition colorways of the Easy Rider. 

Now, the silhouette returns in two new classic, ‘70s-inspired color schemes, in full-size 

runs for the whole family. 

 

The PUMA Easy Rider is available in “Black” and “Yellow” colorways starting March 23, 

2024, from PUMA.com, PUMA flagship stores, and selected PUMA retailers. 

 

 

Editor Notes 

As jogging started picking up pace, eventually becoming a global phenomenon, PUMA 

introduced the Easy Rider. The athletic silhouette came with one of the first outdoor-

specific soles in the sports footwear market and was developed by Armin Dassler, son of 

PUMA founder Rudolf Dassler. When it officially hit shelves in 1979, the Easy Rider was 

rolled out in Germany and across Europe. Later, PUMA took the jogging design and 

introduced an updated version of the Easy Rider for the American market.  
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Alberto Turincio, PUMA Global Communication, Sportstyle – alberto.turincio@puma.com   

Sandra Wedel, PUMA Global PR, Sportstyle – sandra.wedel@puma.com  

  

  

PUMA  

PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and 

accessories. For 75 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest 

athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training, 

Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street culture 

and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 

countries, employs about 20,000 people worldwide, and is headquartered in Herzogenaurach/Germany.  

 

https://go.puma.com/easy-rider-pr
mailto:alberto.turincio@puma.com
mailto:sandra.wedel@puma.com

